Code of Practice on Disinformation

Did you know that on a world’s first, the EU commission has created a voluntary and self-
regulatory agreement with Facebook, Google, Twitter, Mozilla, TikTok and advertising agencies
on a common Code of Practice on Disinformation to address online disinformation and fake
news? Do you know some of its commitments include:

THE CLEAR DISTINCTION BETWEEN NEWS AND ADVERTISEMENTS

PUBLIC KNOWLEDGE REGARDING POLICAL ADVERTISEMENT (sponsor identity and amounts
spent)

PUBLIC KNOWLEDGE RELATED TO ISSUES BASED ADVERTISEMENT (as opposed to commercial)

You can find the Code below in English

Code of Practice on Disinformation

You can find the relevant article “Shaping Europe’s digital future along with the Code in all EU
languages below

https://ec.europa.eu/digital-single-market/en/news/code-practice-disinformation

You can find more information about the EU efforts on disinformation below
Tackling online disinformation

https://ec.europa.eu/digital-single-market/en/tackling-online-disinformation

Coronavirus: New reports by online platforms show progress and need for more...

https://ec.europa.eu/digital-single-market/en/news/coronavirus-new-reports-online-platforms-
show-progress-and-need-more-granular-data-measures
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